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The Commission has conducted a mapping exercise relying on the
Commission’s experience with enforcing Article 101 of the Treaty, the
information gathered through the E-commerce Sector Enquiry and the
feedback received on the Roadmap for the Evaluation of the Vertical
Block Exemption Regulation. The outcome of the mapping exercise
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STJUEde 6.12.17, As. C-230/16 Coty Germany GmbH v.
Parfiimerie Akzente GmbH

STJUEde 13.10.11, As. C-439/09 Pierre Fabre Dermo-Cosmétique

Sentencia Audiencia Provincial de Zaragoza (Seccion 42), num.
558/2003, de 20.10.03, Perfumes Clarins c. SABECO

Décision Autorité de la Concurrence, n° 18-D-23 du 24.10.18,
Stihl

Decision of Federal Court of Justice, KVZ41/17,de 12.12.17,
confirms Bundeskartellamt's decision on ASICS

CNMC incoa Expte (22.11.18) Asunto S/DC/0631/18, ADIDAS
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On 17 January 2019, Margrethe Vestager, Commissioner for Competition, hosted a one-day conference featuring a keynote speach by Nobel laursate
Professor Jean Tirole, in Brussels on
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The e-commerce
Sector Inquiry

Geo-blocking makes it hiard for online shoppers to buy
from a website based In anather EU country,

A mystery shopping survey of websites across the
EU has revealed how obstacles at different stages
of oniine shopping prevent consumers from taking
advaritage of wider choice and lower prices in the
UDigltal Single Market.
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Proportion of retailers using different sales channels for
selling online

31% /

61%

B Own online shop only @ Marketplace only
@ Both @ Neither
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1. No vender marcas de otros, s6lo marcas propias
2. Salir de internet, sélo tiendas fisicas

3. Sistemas de distribucion selectiva
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* Control por la marca/fabricante de lared de
distribucion
* Especialmente la venta a través de plataformas

* Limites en la distribucion vertical... jrestriccion
por objeto!

* No se admiten justificaciones

* Endefinitiva: no limitar la posibilidades de
eleccion de los consumidores
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» Unjustified absolute territorial partitioning

* Cross-selling within the distribution network
» Resale Price maintenance

* Online advertising restriction
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El“aparato” antitrust esta perfectamente equipado

para aplicarse a los mercados on-line

;Una nueva era en la persecucion y sancién de las restricciones

verticales en la distribucidon comercial?

Absoluta
;Miedo a

icitud de los sistemas de distribucion selectiva
a hipotética fragmentacion del —inexistente-

Mercado Unico?

Un over-enforcement en la distribucion on line... jreforzamiento

de las posiciones de dominio de los marketplaces!
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